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Nice to meet you.



We will walk through how languages 
and localization are supported on 
Steam, and how using our features
help you appeal to a global audience.

The goal of this talk
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SIMPLIFIED CHINESE, 33.70%

ENGLISH, 33.50%

RUSSIAN, 8.20%

SPANISH (CASTILIAN), 4.60%

BRAZILIAN, 2.80%

GERMAN, 2.50%

KOREAN, 2.20%

FRENCH, 2.10%

JAPANESE, 1.70%

TURKISH, 1.70%

POLISH, 1.50%

TRADITIONAL CHINESE, 1.00%

ITALIAN, 0.70%

THAI, 0.60%

OTHER, 3.20%

USER LANGUAGE 
BREAKDOWN 2024

Over 66% of Steam users 
have languages other 
than English set as
their primary
Language

Steam supports
29 languages



How Steam
supports languages



Steam officially 
supports 29 languages 
(with more to come).

As a developer, you can 
also support any other 
language supported by 
Windows.

See our documentation
for more details.

Steam language support1



Developers can indicate 
which languages their game 
supports on the game’s 
store page, where it’s 
clearly visible to customers.

Steam language support1



Steam users can 
select their 
primary language 
and secondary 
languages.

Steam language support1



Almost 40
million Steam
users had at least 
one other language 
selected in 2024.

Simplified Chinese + English

Simplified Chinese + Russian

Simplified Chinese + German

Simplified Chinese + Traditional Chinese

Russian + English

Korean + English

English + German

Russian + German

German + English

Simplified Chinese + German & Russian

Steam language support1

10 MOST-COMMON
COMBINATIONS



How localization
improves player experience



Steam
Goals

Build long-term 
relationships with 
players

Help players find 
games they love

Help developers find 
players who will love
their game

Player experience2



It’s hard for customers
to have a good time
with games they
don’t understand.

Player experience2



Steam is more likely 
to recommend your 
game if it supports a 
customer’s primary or 
secondary languages.

Player experience2



Here’s the front page of Stream for me

My
front page
of Steam

Player experience2



Here’s the front page of Stream for me

The front 
page of 
Steam in 
Japanese

Player experience2



Customers can always
view and buy games that 
don’t support their language.

We’re transparent with
users when a game doesn’t 
support their language.

Player experience2



*Interface at minimum

Users set their
language 
preferences.

When Steam is 
matching players 
with games,
it’s looking at this.*

Player experience2



Supported 
Languages

When you add a new 
language, make sure 
you indicate it
in Steamworks.

Player experience2



Store
Walkthrough

Player experience2



How Steam’s localization 
features help you connect 
with customers globally.



Localized Store 
Page Descriptions

Localize your Store Page into the 
languages your game supports.

It’s hard to get wishlists from people 
who can’t read your store page.

Try localizing your store page into 
languages you’re thinking about 
adding to your game.

Global connection3



Localized 
Trailers

Localized trailers are 
automatically shown to 
users based on their 
language settings.

Great for trailers with 
marketing text, subtitles, 
or voice over.

Global connection3



Localized 
Trailers

This feature
now supports 
localized subtitles.

Upload localized 
subtitle files 
instead of having 
to bake subtitles 
into trailers.

Global connection3



Localized
Game Names

Do you have a localized game 
or DLC name?

If so, add it in Steamworks.

The localized name will be 
presented to players based on 
language settings, matching 
store and library.

Global connection3







Localized
Game Names

Localizing your game name, 
subtitle, or DLC name is optional.

The localized name will be used for 
search suggestions for customers 
in that language.

Localized names get indexed on 
and off Steam, helping to improve 
Google search relevancy.

Global connection3



Localized
Store Assets

If your game has a localized 
name, you should also localize 
your store assets.

If you are using an artwork 
override to promote an in-game 
update, upload localized assets.

Global connection3



A Steam feature for uploading
assets to market something
specific in your game.

Set to automatically expire
after a defined time.

The only way to include text
about major game updates or
time-sensitive events on your assets.

What is an 
artwork override?

Global connection3



Global connection3



All of your players want to know 
what’s happening with your game.

Think about localizing your 
Steam Events in the languages 
your game supports.

Localized
Steam Events

Global connection3



Global connection3



We make it quick and easy to 
upload all your localized Steam 
Event text via CSV and XML.

Global connection3



How to do
localization market 
research on Steam



Check your Wishlist data 
to learn where interest in 
your game is coming from.

Check sales data to see if 
customers are purchasing 
your game in countries 
where you don’t support 
their language.

Market Research4



Steam is transparent
about the languages
a game supports.

Check the store pages of 
the games similar to yours 
to see which languages 
they are supporting.

Market Research4



Takeaways

Steam is a diverse 
platform with users 
all over the world.

Players care about language 
and localization impacts 
their experience.

Leverage Steamworks to 
help you figure out which 
languages to prioritize.

Use Steam features to 
localize your presence and 
appeal to a global audience.

1 2

3 4



Think about all the
customer touch points
for your game on Steam.

Localizing your game’s presence 
can help your game feel more 
welcoming to new players.



Thank you.

Steam documentation 
on localization features

Resources and links 
from all the talks
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